Svyllabus for Certificate Program in
RETAIL MANAGEMENT

COURSE OBJECTIVE: The objective of the course is to enhance the students with the skills required
to be directly employed as a sales or marketing executive manager or to start a retail business of their
own.

Time Duration: Three Months
Name of the Papers:

Retail Theory & Practices

Retail Marketing Strategy

Retail Organization & Functional Management
E- Retailing

MobdhdpE

Paper I: Retail Theory & Practices

Retail: Nature, Scope, History, Retail Institutions, Types, Retail Management Process, Indian

Retailing Scenario, Retail Managers — Roles, Skills and Scope, Evolution of Management Theory,
Organizational Environment in Retail Sector, Ethical Issues in Retailing Job Opportunities in Retail
Industry- Personality Traits of Retailers, Retail Entrepreneur, Employment Opportunities,
Internationalization and Globalization of Retailing.

Books Recommended:

1. Levy Michael,Weitz Barton - Retailing Management, V Edition, Tata McGraw Hill, New
York, 2006

2. Berman Berry, Evans J.R.- Retail Management- A Strategic Management Approach, 1X
Edition , Pearson Education, New York, 2006

3. Lucas G.H., Bush Robert, Gresham Larry- Retailing, Houghton Mifflin Company,
Boston, 1994

4. Pradhan Swapna- Retailing Management-Text and Cases, Il Edition, Tata Mc Graw Hill,
India, 2007.

Paper Il: Retail Marketing Strategy

Introduction, Building Retail Brand, Sales Enhancement Strategies, Business Intelligence, Customer
Service, Social Media Marketing, Pricing Strategy, Point of purchase communication, Role of Packaging,
Pricing Strategy, Merchandise Management, Private Labels,Retail Promotion, Building Store Loyalty

Recommended Books:

1. Levy Michael, Weitz Barton - Retailing Management, V Edition, Tata McGraw Hill, New
York, 2006

2. Berman Berry, Evans J.R.- Retail Management- A Strategic Management Approach, 1X
Edition , Pearson Education, New York, 2006

3. Pradhan Swapna- Retailing Management-Text and Cases, 11 Edition, Tata Mc Graw Hill,
India, 2007.

4. Nair Suja- Retail Management, V Edition, HPH, Mumbai, 2006



Paper I11: Retail Organization & Functional Management

Introduction, Classification of Retail Organization, Franchising, Human Resource Management in Retail,
Building and Sustaining Relationship in Retailing, Customer relationship Management, Store Planning:
Location, Layout, Store Operations: POS (Point of Sale) /Cash Process, Customer Service and
Accommodation, Retail Floor and Shelf Management, Retail Accounting and Cash Management, Setting
up Stores before Opening, Working with Floor

Plans and Store Requirements.

Books Recommended:

1. Berman Berry, Evans J.R.- Retail Management- A Strategic Management Approach, IX

Edition , Pearson Education, New York, 2006

2. Sinha, Uniyal- Managing Retailing, Oxford University Press, Delhi

3. Nair Suja- Retail Management, V Edition, HPH, Mumbai, 2006

4.Pradhan Swapna- Retailing Management-Text and Cases, Il Edition, Tata Mc Graw Hill, India, 2007

Paper 1V: Electronic Retailing

Introduction, Types of Technology in Retailing, Role of IT in Business; Influencing Parameters for use of
IT in Retailing; Efficiency in Operations, Effective Management of Online catalogues; Direct Retailing
Methods, Database Management; Data warehousing; Critical Analysis of E-Retailing Strategies;
Customer Relationship Management

Books Recommended:
1. Sinha, Uniyal- Managing Retailing, Oxford University Press, Delhi
2. Agarwal, Bansal, Yadav, Kumar- Retail Management, Pragati Prakashan, Meerut
3. 1. Berman Berry, Evans J.R.- Retail Management- A Strategic Management Approach, IX
Edition , Pearson Education, New York, 2006
4. Pradhan Swapna- Retailing Management-Text and Cases, Il Edition, Tata Mc Graw Hill,



